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2017 PR By the 
Numbers

■Total PR Hits: 81

■Total Circulation: 81,790,551

■Total Media Value: $757,424.00



2017
PR Initiatives

■Colorado Wine for Valentine’s Day 

■Phylloxera Update

■National Wine Day 

■Rose for Summer

■ 2017 Media FAM Trip

■Governor’s Cup Competition 

■Day in the Life of a Winemaker Profile 

■Wine Enthusiast 40 under 40 

■Colorado Wine Industry Blushing with Pride this Harvest Season

■Sparkle and Shine with Colorado Wine this Holiday

■Colorado Grapes Pitch

■Media/Spokesperson Training

■Lottery Promotions 



+
Valentine’s Day Coverage



+
National Wine Day Coverage 



+ Colorado Wine Industry Professionals



+ Colorado Governor’s Cup Coverage



+ Colorado Governor’s Cup Coverage Cont.



+ Press Coverage from Media FAM



+Harvest Season Coverage



+
Holiday Wine Coverage



+
Holiday Wine Coverage Cont. 



+ National Press Coverage



+
Behind The Vines



+
Colorado Wine Country as a Destination



+
Colorado Wine Country as a Destination



• Improve shelf appeal: stand out amongst the freezer clutter and instantly 
provide a unique story/benefit to the consumer

• Bring the GFMS brand to life: build a brand with more personality and 
attitude so as not to look so corporate

• Develop a consistent visual system that works not only within the ideal shelf 
set, but also works if a product stands on its own

• Simplify and organize messaging on package















AS OF 1/11/18, DIA CONCOURSE B STATION 
INSTALLATION AND ONE BONUS DIORAMA ARE 
STILL POSTED!

ADDITIONAL ESTIMATED OVERRUN IS 11,000,000 
BONUS IMPRESSIONS


